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1. P. Kotler, Marketing Management, The Millennium, 2000, Ed. Prentice Hall Inc.

2. Gary L. Lilien, Arvind Rangaswamy, and Arnaud De Bruyn, Principles of Marketing
Engineering Marketing Engineering, 2007, Trafford Publishing

3. The Fundamentals of Business-to-Business Sales & Marketing by John Coe, McGraw-Hill, 2003
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